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Overview of the Largest Network of Amateur Tours for Golfers in the United States
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Overview

The Golf Galaxy® Golf Tour offers a "real golf tour
for the average golfer" opportunity to enjoy fun,
fair, friendly tournament competition.

Founded in 1997, more than 20,000 golfers have
tee’d it up to test their skill and compete for
prizes.

In less than 3 years of national expansion, the
Golf Galaxy Tour has grown to be the largest
network of amateur tours for golfers in the United
States with more than 8,000 golfers teeing it up in
63 cities and 300+ events in 2007.

Demographics:
Avid golfer (plays 1+ times per week), 95% male,
age 25-50, mid-upper socioeconomic class
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The Player Experience

Register online = Checkinattheevent = Teeitup = Win prizes

B T et o by Cil T - G T mirrnmmedy 11 Mot
'+ TR T ———

o EN e Sprw ek

R A N




Ay

Finally, A Real Golf Tour fo_r the _Ayerage Golfer! . ) www.Golf Galaxy Tour.com

History

What began as a desire to offer a “real golf tour for the average golfer” has grown primarily as a result
of word of mouth and grass roots marketing efforts. With an established client base and strategic
marketing partners now in place, the Golf Galaxy® Golf Tour is well positioned to rapidly expand and
provide significant exposure and return to it’s sponsors.

May 3, 1997 2005 2006 2007 2008 (projected)
L L L L L
12 players tee it 26 cities 37 cities 63 cities 75 cities
up in Minneapolis,
MN - officially 2,700 players 5,100 players 8,000+ players 13,000 players
launching this
“real golf tour for 570,000 website 1,200,000 2,000,000+ 3,000,000+
the average visitors website visitors website visitors website visitors
golfer” concept

Successful model Becomes the

rebranded as largest network of

Golf Galaxy ® amateur tours for

Golf Tour and golfersin the U.S.

expanded

nationwide
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2007 Markets

Alabama
Birmingham

Arizona
Phoenix
Tucson

Arkansas
Little Rock
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Los Angeles
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Florida
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Oklahoma City
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Our Vision

The vision of the Golf Galaxy® Golf Tour is to promote the game of golf by providing friendly competition
and to foster camaraderie between golfers. This is accomplished by hosting 2-person team format
tournaments at a wide variety of local golf courses. Itis easy to be a member with many membership
benefits, registering for a tournament is convenient, and the experience of participating is enjoyable,
consistent, and affordable.

® Benefits courses by providing (1) exposure to high quality golfers, (2) extra rounds/ revenue, and (3)
credibility as an official tournament hosting site.

® Provides an excellent opportunity for sponsors to promote their products and services to a high quality
demographic.

® Supports its local communities by contributing to local and national charities.

® |s a duplicatable, turn-key system that can be used to benefit golfers, courses, businesses, and
communities in any sized golf market that has more than 10 courses within a 60 mile radius.

The fulfilment of this vision — a “real golf tour for the average golfer” - across the United States will have a
noteworthy and positive impact on the growth, business and history of golf.
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Avid Golfer Demoqgraphics

Profile of Existing, Former and Interested Golfers

Based on 2001 Household Survey

Coordinated by Golf 20/20 .
@ Consumer Golf Attitudes & Behaviors By Customer Type

Golfer Profiles: Avid Golfers
U.S. Population (Age 18+) = 8,200,000

+  69% are male, with an average

Prepared by PGA Consumer Marketing Department
Thraugh Research Conducted by Golf 20/20

i age of 56.3 yrs
Y s » Almost half (48%) are between 18
i and 49

» LE8%havean AS_ BS or
graduate degres

+  32% are managers/
professions/executives

+  49% are employed full-time

+ The average household

< 3% femal f
income of the Avid Golfer is are emale, average age o

58.2yrs
582,800 - Onefifth (21%) are between 18
«  Most (92%) are home owners and 49

+  Slightly over three-quarters + 45% have an AS. B.S. or

(79%) are married and 17% graduate degres
E{a};geat least one child in the +  26% are managers/professionals

lexecutives
+  35% are employed full-time
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Marketing Exposure Opportunities

Banner ad on tour websites: more than 1 million
unique visitors to tour websites

o e -
b i e et e e s

Tour email inclusion: more than 5,000 golfers are
emailed a minimum of once per month. Annual
impressions = 600,000+

Sponsor signs/ banners on location: 6 hours of
exposure at course seen by an average of 168
golfers day of the event
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Signhage on golf carts: placement of 8.5” x 5.5”
sponsor promo seen by participants for 4 hours day
of the event

Press release mentions: major sponsors
acknowledged in media (print, television, internet)
press releases. 2007 exposure = 1+ million.
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On-site product sample_s/ promotlc_)nal coupons: get @Hl&r@ i
your product or promotional offer into the hands of ) : _ s

Cyprass
players the day of the event.
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Sponsorship Opportunities

Presenting Sponsor
One (1) available. Listing and acknowledgement on all tour materials and press releases. Identified as the
<Presenting Sponsor> Golf Galaxy Tour (eg. Callaway Golf Galaxy® Golf Tour)

Official Sponsors
Limited to one sponsor per product category. Acknowledgement on tour websites and event materials.
Categories available (but not limited to) include:

Beverage Shoe Golf Ball Restaurant Airliine Hotel

Driver Wedge Putter Hybrid Club Clothing Sunglasses

Travel Agency Vehicle Watch Energy bar Golf Range Finder
Publication

Customized Sponsorships
Tell us about your company product and desired impact and let us custom create a sponsorship package
that meets your needs.
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Contact Information

Managed by: Golf Connect

Kevin Unterreiner, Executive Director
Devin Reid, VP of Operations
Tim Miller, VP of Marketing

a: 9637 Anderson Lakes Parkway, Ste 102 ~ Minneapolis, MN 55344
p: 952.947.4001
f. 952.826.1049

)

. tour@golfconnect.com
w: http://www.golfconnect.com



